— L —— -

HAT FEELS LIHE THE END IS DFTEN THE BEGINNING. QIL| L .ADVAN'S NEED FOR A
CREATIVE OUTLET AND HER LIFELONG DBSESSION WITH fUFF BRACELETS TURNED
INTO MORE THAN SHE EVER DREAMED. AFTER BEING HUMILIATED ON THE OPRAH
SHOW IN FRON] OF 20 MILLION PEOPLE FOR HER PRACYICE OF RE-GIFTING, SHE
TURNED TRAGEPY INTO TRIUMPH AND TAUGHT HERSEQF TO MAKE CUFFS. dILL

THE COVER OF HER MAGAZINE. A RE-GIFT FROM GAYLE TO OPRAH? FOR QILL IT WAS
THE BEST FULL CIRCLE MOMENT. TODAY QILL'S INSPIRATION COMES FROM BEING
| | MOM TO IRELAND AND AUGUST, AKA PEANUT. SHE ATTRIBUTES THE BRAND'S
SUCCESS TO HER AMAZINGLY LOYAL FRIENDS FROM ALL ACROSS THE COUNTRY.
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RIT, DILL STRIVES TO INSPIRE

RUSTIC CUFF
AT THE VINEYARD ON MEMORIAL

Ethos studied this quickly-growing accessories online brand to interpret
it within a brick-and-mortar space. The color palette, materials, and
brand references were pulled from Rustic Cuff motifs and incorporated
into the design. The inviting store front features modern elements such
as glossy surfaces and frosted acrylic, while rustic elements such as brick
and reclaimed wood draw customers info the space.

The space includes an easily-navigable showroom, manager’s

office, break room, inventory storage, and work area for small-scale
production and repairs. Ethos also worked closely with Rustic Cuff to
create custom-designed branded display fixtures which provide ample
overstock storage on the floor.
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